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1.5 Billion People Monthly

The Global Media Platform



Teads value proposition

Social platforms deliver ads
in user generated content 

(risky environment for brands)

Teads delivers ads inin 
professionally produced 
content (NO fake news)

Average View Time
Video Ads within newsfeed

(according to a leading CPG company)

1.7
seconds

Average View Time 
Video Ads within Teads

(according to a leading CPG company & Moat)

11.6
seconds



Creative Challenges in mobile



Advanced Data-Driven 
Creative Platform

We Drive Business Results 
Through Data-Driven 
Creative Strategies

Dedicated Creative
Strategy Team



…are created for an
extra-large

panoramic screen

Source: Zenith, May 2018

C H A L L E N G E S

85%
of the videos that 

run on a small 
vertical device…



C H A L L E N G E S

Google Chrome autoplay 
video policy change.

Source: Google, 2018

of Facebook videos are 
watched without sound.

Source: Digiday, 2017

Watching sound off 
video is the new norm.



We created
to optimize advertising assets

Make your video understandable in sound-off



Trends
Focused on best in class 
content strategies & benchmarks

ITERATION

ATOMIZATION

PERSONALIZATION

CONTENT WEIGHT

CHOICE & IMMERSION



STORYTELLING

…to hook & immersive

…to heartbeat

More to come.

From
Build Up…



HEARTBEAT



2/4

inRead 
Video with 
Motion Effects

Drive more stopping 
power and recall

Test and learn from adaptation of your 
content to make it work harder on mobile.



Atomization
Embrace the core of your 
campaign and adapt your 
campaign assets for mobile.





Format: 
inRead Flow
(extract from a video)

Adapt your campaign assets
optimizing creatives for different 
content consumption behavior.



“When consumers choose a piece of content, 
they usually want more of it.”
@Harperjones



3’35” 

Choice & Immersion



No it’s not, 
people want more.



Content weight 
“If you want to understand how people 
consume content, think about how they eat.”

Alexander Jutkowitz



MIDDLEWEIGHT HEAVYWEIGHTLIGHTWEIGHT

Immerse
Long videos, Live content

Whitepapers, Whitepapers.

Awareness & Consideration
15” / 30” videos, 

Interactive videos, DCO.

- inRead Scroller
- inRead Flow
- inRead Carousel
- inRead Cinemagraph
- inRead 6 seconds

- inRead Video
- inRead Custom
(short interactivites)

- inRead Video
- inRead Live
- inRead Custom 
(deeper interactivities)

Hook
GIFs, display & 
micro videos



Leverage contextual signals 
to deliver personalized ads.

Personalization

inRead Video with skin & dynamic elements

More branding
Captions
Personalized endcard leveraging device atlas
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Thank you
coca@teads.com


