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The garden walls are only growing higher

2019 Revenue estimate and market share for Google, Facebook, and Amazon

Duopoly + Amazon share of US digital ad spending, 2018 & 2019
(% of total digital ad spending)

Duopoly Duopoly
(Facebook (Facebook

& Google) & Google)
60.1% 59.3%

2018 2019

Teads



Advertiser

benefits from
walled gardens

6 Holistic, integrated [Q] Deterministic user data
global solution at scale @A at scale
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37% 31%

brand safety avoiding fake news

is a top concern is a top priority

For advertisers, brand safety and fake news

are still top of mind

Source: Industry Pulse: Advertising trends, technologies and priorities that will shape the industry in 2019,” Integral Ad Sci US & UK March 2019
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Brand safety issues
continue to make headlines...

= Bloomberg Subscribe

| equinax | ﬁ‘iaﬁ R‘\ o

Facebook Has Fewer Brand
Safety Controls For News
Feed Ads - On Purpose

by Allison Schiff // Friday, November 15th,
2019 - 8:35 am

There’s a reason Facebook
doesn't provide granular
brand safety controls for

news feed - it doesn’t think

they’re necessary. -d

“We don't believe ad M
adjacency matters in certain
environments ... and we
designed the platform with
that in mind,” said Erik
Geisler, Facebook’s director
of North American agency

partnerships, speaking Thursday at 614 Group’s
Brand Safety Summit in New York City.

In Facebook’s view, people don’t associate the
ads thev scroll past in their feeds with the

YouTube Executives
Ignored Warnings, Letting
Toxic Videos Run Rampant
Proposals to change recommendations and

curb conspiracies were sacrificed for
engagement, staff say.

Tlustration: Graham Roumiet

By Mark Bergen
April 2, 2019, 4:00 AM CDT Updated on April 2, 2019, 10:29 AM CDT

A year ago, Susan Wojcicki was on stage to
defend YouTube. Her company, hammered for months for
fueling falsehoods online, was reeling from another flare-up
involving a conspiracy theory video about the Parkland,
Florida high school shooting that suggested the victims were
“crisis actors.”

Wojcicki, YouTube’s chief executive officer, is a reluctant

NEWS INDEPTH  OPINION  INTERVIEWS  CASESTUDIES RESOUR TOPICS =

Google says YouTube might never be
100% brand-safe

Imogen Watson

Despite efforts to quash advertisers concerns around brand safety and restore trust, the UK

marketing director for Google Ads has admitted the tech giant might never be able to
guarantee “100% safety” for brands on YouTube.

“I don't think that’s the reality of the platform,” Nishma Robb explained, her comments
coming just weeks after advertisers like AT&T once again froze spend over brand safety

concerns.

This time, worries were heightened after it was found that paedophiles were leaving
“predatory” comments on videos featuring children.

“The reality is the internet has dark pockets and our job is to continue to work hard to ensure
we have the machines and processes to remove harmful content.”

YouTube has accelerated the launch of a comment classifier which identifies and removes
unsuitable posts. Robb claimed they catch 98% of extremist or violent videos before they are
seen by anyone, though admitted the Al safeguards it's put in place won't spike all potentially
harmful content.



Social media awashed with fake news and dangerous content

%) Paul Joseph Watson &
> @PrisonPlanet

A biosafety level 4 laboratory that studies the “world’s

most dangerous pathogens” is based in Wuhan, the

epicenter of the coronavirus outbreak in China, leading

some to claim that the virus could have accidentally

escaped the lab.

D ﬁl I Chinese Lab That Studies "World’s Most Dangerous Pathogen...

Some question if virus was accidentally released.
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during pandemic

@ DXN Way of Health,Wealth & Happiness Nuwakot e

January 31 at 1218 AM - ©

#For Public Info about #CoronaVirus

#Good news, Wuhan's corona virus can be cured by one bowl of freshly
boiled garlic water

Old Chinese doctor has proven it's efficacy. Many patients has also proven
this to be effective. Eight (8) cloves of chopped garlics add seven (7)cups of
water and bring fo boil., Eat and drink the boiled garlic water, overnight
improvement and healing.

Above all else, PRAY#share please! #More

( ~ Kevin McCarthy @
J @GOPLeader
1

Everything you need to know about the
coronavirus can be found on one, regularly-updated

website:




Consumers are holding brands accountable

on where they advertise

55%

of respondents

81%

of respondents

Believe brands choose Believe brands are a reflection of
where to advertise the platform they advertise on

Sources: Teads Advertise Responsibly Study with GWI, August 2019; Source: Teads’ proprietary study fielded by CensusWide, “In news we trust”, 2018
*Q17. From which media type are you most likely to trust/remember advertising/brand content? (vs. 30% Television; 18% Online News Publications)



Lack of Trust

»
11%

Trust ads in social
media

Source: PEW Research, News Use Across Social Media Platforms 2018; Newspaper Fact Shest

57%

expect news in social
media to be largely
inaccurate



https://www.journalism.org/2018/09/10/news-use-across-social-media-platforms-2018/
https://www.journalism.org/fact-sheet/newspapers/

“Fake news” Is forcing consumers to seek out

trustworthy publications

Has "fake news” made you more likely

to find your news from news outlets
you trust, % of respondents

43%
36%

Yes, much more likely Yes, somewhat more likely

Over

75%

of respondents are
more likely to seek
out trustworthy
publications

19%

No, not likely

Source: Teads’ proprietary study fielded by CensusWide, “In news we trust”, 2018

*Q17. From which media type are you most likely to trust/remember advertising/brand content? (vs. 30% Television; 18% Online News Publications)

Which of the following words do you associate with
social media and online, % of respondents

Sensationalized

only

11%

Fake 26% 10% of respondents
trust ads in
social media*
INnfluential 24% 21%

Knowledge

Trust 14% 19%

9% 22%

B Social Media (eg. Twitter, Facebook)

Accurate

® Online News Publications*

Teads



Walled gardens
represent the real
privacy threat

Single sign-on data is Personally
|dentifiable Information (PlI)

= MIEER

ISSIE LAPOWSKY BUSINESS B3.17.2818 B7:88 AM

How Cambridge Analytica
Sparked the Great Privacy
Awakening

Repercussions from the scandal swirling
around the data analytics firm continue to be
felt across the tech industry.

On October 27, 2012, Facebook CEO Mark Zuckerberg

wrote an email to his then-director of product

development. For years, Facebook had allowed third-
party apps to access data on their users’ unwitting
friends, and Zuckerberg was considering whether giving

away all that information was risky. In his email, he

nnnnnnnnn A it wrne mnat “Tea canavallo clrantical that thava



Creating a closed
system for advertisers

difficult to utilize 3rd party
measurement

user data are not the advertisers’
but rather owned by walled gardens

31 party

\

- measurement

User dafa

|




Social media users have a very short attention span

-~
1.7

seconds

Average In-View Time

for a Newsfeed Ad
(according to P&G)

Source: Moat Performance, YTD, marketingweek.com
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Advertiser

benefits of an
open garden

¢ Digital ecosystem is
much more efficient

é% Programmatic integrated ‘) Better and more scaled
The open internet LS5 targeting

Small pubs on level playing
field with large pubs
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Complex & Layered Tech Stack

Multiple layers of tech fees
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Tech
Friction

VAST Errors
65% Data Match Rates




Advertisers
believe there
are significant
programmatic
challenges

according to US Digital
Media Professional
Respondents to
eMarketer survey

46%
Programmatic
ad fraud

Quality Risks

44% 40%

Transparency Brand
safety

37% 35%

Scale of Viewability
premium levels
inventory

Source: eMarketer; Integral Ad Science (IAS), "Industry Pulse: Advertising trends, technologies, and priorities that will shape the industry in 2019," Jan 29, 2019 (% of respondents who agree) i m



Brand Safety incidences increased in 2019

% increase in brand safety
incident

77%
68%

55%

LATAM EMEA North APAC
America

* Authentic impressions are those that are collectively fraud-free, viewable, brand-safe, and in-geo
Source: DoubleVerify Global Insights Report 2019
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Duplicate supply sources dominate programmatic

"Many publishers now run 5 or more concurrent
auctions for each available impression using a mixture
of direct integrations, pass-through intermediaries,
and multi-hop reselling.”

- Jounce Media



Both of these gardens pose a threat to quality journalism

ANNALS OF MEDIA  JANUARY 28, 2019 ISSUE INTELLIGENGER CHATS | OCT. 29, 2019

DOES JOURNALISM HAVE A FUTURE? Will Condé Nast As We Know It Exist in a Decade?

By Benjamin Hart and Reeves Wiedeman

In an era of social media and fake news, journalists who have survived the print

THE
By JilLepore Janary 21,201 NEW YORKER Social Networks And Democracy: A

Difficult Fit, Or Just Plain Impossible?
‘ Forbes

plunge have new foes to face.

ontr

How Walled Gardens Like Facebook

Are Cannibalizing Media Publishers e
@ Charlle Terenzlo Forbes Counlls Wembar Lawmakers Take A Hard Look At What

Forbes Communications Council COUNCIL POST | Paid Program

Google And Facebook Mean For

SemoTEe

‘Washington is taking a hard look at the nation's biggest tech companies. Two in

YeS, GOOgle iS disrupting our democracy. Bllt nOt in the particular - Google and Facebook - were in the crosshairs of a congressional panel

Way Trump thlnks. today. Lawmakers heard from newspaper publishers who blame the companies for lost
revenues, resulting in layoffs of journalists and the closing of many publications.




THE CURATED GARDEN

Unity of the world’s Under one holistic
: ®

‘A~» Best publishers integrated platform




Curated gardens offer e
clean advertising experiences

Better user experience

Brand safe

Low fraud

| ® TP =D

ads.txt|  Inventory transparency




Social media users have a very short attention span

~
1.7 vs 11.6

seconds seconds

Average View Time %d/& Average View
for a Newsfeed Ad Time for view-to-play
(according to P&G) (according to Moat)

Source: Moat Performance, YTD, marketingweek.com i m



VWhy a curated
garden?

Results of neuroscience
research show ads in high
quality sites generated very
positive reactions vs. the
same ads on low quality sites
which were actively disliked.

IAS e

Ads seen on high quality
sites are perceived

+74%

Audiences on high
quality sites showed

+20%

more higher
likeable engagement
than the same than on low
ads seen on low quallity sites
quality sites

Campaigns on high quality
sites stand to benefit from

+30%

greater
memoarability

driven by brand
suitable content

Source: IAS, The Halo Effect: Ad Environment & Receptivity Study. Measuring consumers’ neurological ‘?mdA
reactions when seeing the same display creatives next to high- and low-quality mobile web content.
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+559% Total Traffic Growth in EMEA since the first reported

case of COVID-19 in China.
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Traffic on Health, Politics, News and Business content have
more than doubled compared to last month

% Traffic Change in the last month to March 18th

235%
177%

106% 100%

38%

i I
|
News Business Entertainment Health Politics Tech
-18%
Max +186% in Argentina +222% in +75% in Singapore +456% in Brazil +417% in Maroc +25% in Qatar +167% in Quatar
Switzerland
Source: Teads Internal Data, Argentina, Chile, Colombia, Mexico, Peru, Australia, Japan, Singapore, South Korea, US, Canada, Italy, Spain, France, Netherlands, Switzerland, UK, Germany, UAE, zm

Qatar, Morocco, Egypt



category consumption increased by N

since the first reported case of COVID-19 in China
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category consumption increased by

N since the first reported case of COVID-19 in
China

Personal Finance
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Shopping, Food and Economy topics consumption

have Increased In the last month

% Change in the +85% Business +91% Politics % Change in the +27% Auto +1565% Food
last month to +13% Entertainment -14% Sports last month to +231% Economy +1818% Shopping
March 18th +120% Health +59% Tech March 26th +168% Finance +12% Travel
17 9M
10,1M
154M
£ 12.9M ) 8.1M
5 £
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o 10 4M o
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Quality journalism matters today
more than ever

1. Truth and Accuracy

2. Independence

3. Fairness and Impartiality
4, Humanity

5. Accountabillity




Teads

Foster a sustainable advertising and media
ecosystem by funding quality journalism.
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The Global Media Platform

THANK YOU .




