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35 Offices
900+ Professionals

70% ww Tier-1 Publishers

The Global Media Platform
Opening premium, professional content to marketers worldwide

150+ FTE Innovators
4 Innovation hubs
15 Feature teams



What we are trying to achieve : 
Get a consumer to buy something

WHERE?
Where are the best users?

WHO?
Who is most likely to buy?

WHAT?
What will make them buy? 

Optimization across supply & demand



inReadTeads for PublishersPremium Publishers StudioPrediction AI Audiences Teads Ad Manager

The best of Publisher’s inventory is at the core of
The Global Media Platform

Identifying / curating the 
most valuable part 

of the inventory



Supply-side, we guarantee brands expectations by:

Enforce
Strict 

Policies

2
Leverage

Our
Technology

31
Select

Premium
Inventory



The quality of attention is higher with premium editorial 
than within social feeds

1

Source: Teads proprietary study fielded by eye square,
“The Comparative Impact of Mobile Video Ad Formats,” March 2016

Average View Time
for a Social Feed
(according to P&G)

Users scroll

50%
Faster on

social feeds

Average View Time 
for Teads Social Ads
(according to Moat)

7.6
seconds

1.7
seconds



We know where we 
are running our ads

Teads has Direct Relationship with Publishers

We do not buy 
from exchanges

We manually 
on-board 
publishers

Tags directly integrated 
on publishers’ page



Homogenous across all devices and integrations

Web / Mobile web 
• Direct javascript integration

• AMP compliance
• Safeframe support

• Header Bidding
• Prebid.js

• Index Exchange (beta)

Mobile Applications
• Native SDKs

• iOS

• Android

• Mediation adapters
• Mopub (Twitter)

• AdMob (dfp)



* As measured by DoubleVerify’s Pinnacle reporting interface

Fraud is identified 
by DoubleVerify

Guaranteed fraud-free 
with 1:1 make-goods*

Fraudulent traffic is 
blocked pre-bid

Teads out-performs 
industry benchmarks

<1%



1.5 Billion People Monthly

User Consent Managment



Beauty

Technology

Luxury
News

Travel

Art & 
Entertainment

Sports

Finance

Home & Garden

Pets

Automotive 

Fashion

Health Food & Drink

Sciences



11 universal brand safety channels:

• Death / Injury • Terrorism

• Crime • Drugs

• Adult • Obscenity

• Arms • Tobacco

• Military • Download

• Hate Speech

We decided to rely on 3rd party 
Brand Safety definitions

How do we ensure

for our clients?

https://www.teads.com/brand-safety-policy/

https://www.teads.com/brand-safety-policy/


Layers of Brand Safety at Teads

Premium publishers

Custom keyword blocklists 

Clients’ 3rd party tags

Campaign monitoring

Universally unsafe 
pre-bid content filtering

• Death / Injury
• Crime
• Adult

• Terrorism

• Arms
• Military
• Hate Speech

• Download

• Drugs
• Obscenity
• Tobacco



A. 250M pages of content
B. 157Bn pages of content
C. 5Bn pages of content

Do you know how many pages Teads
analyzed in Q4 last year to decide 

when to serve an ad?



Do you know how many pages Teads analyzed 
in Q4 last year to decide when to serve an ad?

30B
total

157B
total

11 universally unsafe content 
categories: blocked by default



Identify the most efficient opportunities
for every buying mode : viewable by design

Cost per
Completed View

15s-30s
vCPM* 
2s

CPM
start

* MRC standard, 50% of pixels in-view for 2 continuous seconds 



Viewability benchmark
Teads vs Market

MRC Standard 
1-sec inView

84%

CTR - 0.45%
57%

Landscape Square

Landscape
Square

Square

vCPM  
5-sec inView

82%

41%

MOAT 
Benchmark

MOAT 
Benchmark

46%

28%



Simplify troubleshooting with advanced 
visibility for discrepancies

Monitor invalid human traffic and non-
brand safe inventory

Gain further intelligence on qualified 
impressions to improve delivery



ANY QUESTIONS?



Thank you.
The Global Media Platform


