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The Global Media Platform & 
leaders in Cookieless

3rd annual survey 

Over 300 respondents

49 countries 
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70% of publishers are aware but are 
unsure & confused
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69% of publishers will take action in 2023  
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66% of publishers in 2023 are feeling positive  

Context and First party data are their key battlegrounds  
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55% of publishers do not have a login strategy   

82% of publishers have less than 25% of users logged in
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70% are concerned about UX and loyal users    

There is no single standout partner to work with  
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Publishers are caught in two minds     



Key takeaways

1. Publisher awareness is high but there is still a lot of confusion

2. If they have not taken concrete action already, they will do in H2 2023 

3. Publishers are focusing on content and 1st party data as this is their core strength; getting 
signed in users is not 

4. They are both willing to share with 3rd parties for more revenue and seeing this as a chance to 
grow direct relationships 

5. Now is the time to clarify the ask, define the values and make the supply ready for cookieless



Thank you


