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premium publishers Machine Learning
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The right placement at the right moment
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How Making Smart Financial
Decisions Can Have a
Positive Impact on Climate
Change
|_ here’s a lot of responsibility that comes

with managing & fund with §1.5 erillion
in sasets—a reaponuibility that Japan's
Lovernment Pensicn Invemment Fund

(GPIF), the largest pension fund in the world,
{aces every day. We have more than $.000

stocks and 3,400 bond lssuers in our
portfolio, and the fund is designed to operate
with a 100-year, multigenerational thme

Tensse.

We could certainly reduce the carbon
footpring of our partfolio dramatically if we

Financial & &t -

d from certaln carbon-Intensive
industries, but this would only result in &
transfer of ownership to investors who are
mol as concerned sbout climate isves and
thus would do little to contribute to a less
carhon- ive world, Our appreach, rather
Is to encourage companies with a large
carhos footprist to sdopt & mere sustainable
business model. | believe long-term investors
have a duty to support corporate beadership
that is embarking on a low-carbon transition.
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The right placement at the right moment
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into ways to change that with interactive voice
ads
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Spotify announced on Thursday that it would do

limited tests of voice-activated ads in the United Teads AlA30 T E‘
States. Right now it's just advertising its own m}}-ﬂﬂ‘
products, like original podcasts and branded mt‘u t;ﬂﬁﬁ* E H:ll L i-g—o

playlists. The ads give users a moment to say "Play
now" if they want to hear what is being advertised.
If not, the ad will keep going like usual.
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