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SCALE AND PERFORMANCE CHALLENGES
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The Global Media Platform
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Used to predict likelihood of
user completing an ad
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Iron Man, and fans have been

rooting for a standalone film that
would provide more background
on the superhero’s origins.

Here’s everything we know about
the Black Widow standalone film
thus far.
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Drive awareness for your Lead traffic to your Easily distrlibute your existing
brand by building a website with social creatives
strong connection with performance from Facebook and
your customers based advertising

Instagram across
Teads Global Media Platform

Creatives and buying modes

Creatives and buying modes
Video

Creatives and buying modes
CPM  vCPM @ CPCV

Viewable display

Social Video
Viewable Display CPM

uCPC CPM VvCPM @ CPCV
CPM  vCPM
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Context
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CONTEXT

Location Beach

Bedrooms 3

Baths 2

Size 85sgm

Estimator Prediction
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HOW T0 BUILD AN ESTIMATOR?

WERDEY A2

With a “Training Data Set”

SALE # LOCATION ROOMS BATHS SIZE SOLD FOR
1 beach 2 1 90 $85K
2 downtown 3 2 120 $95K
n beach 1 1 60 $65K



PRICE

250K

50K

HOW T0 BUILD AN ESTIMATOR?

This 250sgm house was
sold for, $250K

\

This 150sgm house was

» SIZE
150sgm 250sgm
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PRICE

HOW T0 BUILD AN ESTIMATOR?

How much a 170sgm
/ house can be sold?

- SIZE
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HOW T0 BUILD AN ESTIMATOR?

PRICE

How much a 170sgm
/ house can be sold?

- SIZE
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HOW T0 BUILD AN ESTIMATOR?

PRICE

100K

How much a 170sgm
/ house can be sold?

-+ SIZE
170sgm
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SMARTER CORRELATION AND MULTIPLE DIMENSIONS
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User Engagement History
User Browsing History
User Interest Graph
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USER: 9823108

@he Washington Post

Start planning your 2018
vacation now: Here are the
best times to book flights

You survived the holidays, so it's time to s
in 2018. A recent study encourages travelers t
weeks to two months in advance, depending on the special day.
(Rebecca Butala How/Getty Images)

anning for the next round
book at least three

By Andrea Sachs %

Congratulations, you survived another year of
holiday travel. However, before you settle into
your leather sectional and refuse to lift your

Leveraging
rowsing History
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@he Washington Post
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Start planning your 2018
. vacation now: Here are the
| best times to book flights

USER: 9823108

You survived the holidays, so it's time to start planning for the next round
in 2018. A recent study encourages travelers to book at least three

weeks to two months in advance, depending on the special day.
(Rebecca Butala How/Getty Images)

By Andrea Sachs %

holiday travel. However, before you settle into
your leather sectional and refuse to lift your

Congratulations, you survived another year of |
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Are fitness cults good for you? Former
Bachelor star Sam Wood reveals the The Perfect: Way to Work
benefits (and downsides) of F45, Out at Home

CrossFit, yoga and Australia's new Home is where the yoga mat s.

favourite workout i

@he Washington Post
Democracy Di
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Start planning your 2018
. vacation now: Here are the
| best times to book flights

By Anneta Konstantinides For Daily Mail Australia
01:21 GMT 10 Jan 2018, updated 09:35 GMT 10 Jan 2018

— ' P N, —
R
u P ; 'COURTESY OF BRANDS
F r BY LEAH MELBY CLINTON  JAN 12, 2018
USER : 9823108 4"
. ) e O
You survived the holidays, so it's time to start planning for the next round Y o m X
in 2018, A recent study encourages travelers to book at least three 1 y I
weeks to two months in advance, depending on the special day.
(Rebecca Butala How/Getty Images) n a E @1 Welcome to "The Perfect,” ELLE.com's weekly
comments
By Andrea Sachs & roundup where we lay out exactly what you'll
1 . . need for the perfect outfit, shopping list, Saturda
Latest From MailOnline > f perfe i PP v
Congratulations, you survived another year of night, or whatever it may be. In a shoppin
'g 4 ¥ . * EXCLUSIVE: They're back! Dancing on Ice gt y pPINg )
holiday travel. However, before you settle into " legends Torvill, 60, and Dean, 59, are reunited landscape where the options are endless, consider
your leather sectional and refuse to lift your BENSES as they skats together for the first time... it a compl pshot of must-haves.
e 1 What happens in Vegas! Britney Spears shows
"x. © off her stunning figure in lingerie after 'signing
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USERS

TheExistential Struggle of
Dealing With the iPhone’s Red
Update Icon

The complicated logic of deciding when to live with
the annoying red button.

By Christina Bonnington « JAN 13,2018, 800 AM
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Teads Interest Graph (Teads Audience)
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CLICK
OPTIMISATION

IN ACTION

Click-through rate

C150

C145
C302
C42
C11
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1.50%

Click-through rate

1.00%

0.50%

CLICK
OPTIMISATION

IN ACTION
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Advertiser
Campaign
Creative

URL
Website
Placement

Time of day
Country
Browser

Device

Bandwidth

User Engagement History
User Browsing History
User Interest Graph




GREAT MACHINE LEARNING
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Best data scientists
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Continuous
data-driven
improvements
with A/B testing

Proprietary framework built

by the most experienced
data scientists in ad tech
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AWS customer success with analytics

A Jobvite © slack m Mot o Sony DADC  the

vizzuality.  Qlik @) mibam®

QWS SUMMIT
~ > PARIS

“Teads captures more than
100,000,000,000 events per day
In thelr cluster”

Werner Vogels — Amazon CTO — June’18
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Continuous
data-driven
improvements
with A/B testing

Proprietary framework built

by the most experienced
data scientists in ad tech

Large volume of data
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The Global Media Platform

Thank you, any questions”?
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The Global Media Platform

Thank you, any questions”?





